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Good writing skills are important in today’s competitive work environment. This is especially the case 

for communication-related professions such as public relations, brand communication, journalism, and 

marketing. Writing for Strategic Communication Industries emphasizes practical application of academic 

inquiry to help readers improve their writing skills. This book has straightforward chapters that use real-

world examples to illustrate key points. It discusses different writing styles and techniques and provides 

examples of communication materials such as press releases, creative briefs, feature articles, and more. It 

includes embedded videos of insights from communication professionals, tips on pitching to the media, 

and a collection of popular sources for further explanation.

This cover was adapted by eCampusOntario. eCampusOntario is a non profit organization funded by the 

 government of Ontario. Visit OpenLibrary.eCampusOntario.ca to learn more.

Cover image: Pexels (https://pixabay.com/photo-1852901/) is used under CC0  

(https://creativecommons.org/publicdomain/zero/1.0/)
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