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  Welcome to an evolving world, and an evolving “book.”

  I began writing this book in 2017 with college students in mind. Since then, this text has expanded with years of teaching and collecting responses from students and with more media content. In 2020 we even began integrating student media pieces into this book through our iVoices Student Media Lab. Frankly, calling this a book has begun to feel awkward. ​If you are a college student, this means that a lot of the content in this book is like social media itself, created and interpreted by your peers using social networking sites like Snapchat, TikTok, Facebook, YouTube, LinkedIn, Reddit, Instagram, and more. It is drawn from the web, including blogs, videos, social media posts, and comments, on fixing cars, following a favorite band, exploring fashion, search engines, and maps that let you mark places. If visitors can weigh in or post their input for others to see, it’s social media, and this book may cover it.

  A Note on Impermanence
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  Many books pretend permanence. This one is unusual in acknowledging that books today – indeed any written information today – will not hold steady value for long. The value of this webbook is directly proportional to the human attention it can manage to sustain.

  All informational content today, and particularly online content, is comprised of structures built on shifting foundations. Books, and especially online books, are like the New Jersey beaches I grew up on. On those beaches it is easy to forget that the sands beneath treasured the boardwalks and evening bingo games are drifting into the sea, to settle on ocean floors and other shores.

  In the case of this book, the sands on which it is built are always shifting and changing; some of the channels that will suck them away fastest are already in view. First we will lose the hyperlinks, as one, then a few, then many links lead to disappeared pages; indeed I wouldn’t be surprised if a link or two is already broken today on the first day of publication. Second, the platform on which this book is published could be compromised. (We hope not. As an Open Educational Resource drawn from open source development, Pressbooks has an advantage over other proprietary platforms. But things happen.) Third and last, this book’s truths will be cast into doubt as new information emerges around situations about which I’ve written.

  I will do my best to keep this book relevant through all of these shifts. And I hope readers will find my writing voice human enough to contact me and alert me when something has slipped out of place.

  Acknowledgments

  The above caveats notwithstanding, this book has value, and truths, and evidence of the interaction of people with people and with technologies and information. The University of Arizona’s School of Information and College of Social and Behavioral Sciences were the incubators for insights in this book, and students and graduate assistants in the eSociety class Social Media and Ourselves helped it grow. For audiovisual content, I am indebted to spectacular repositories offered via Creative Commons, Wikimedia Commons, Flickr, and Pixabay. I am indebted to open source developers of platforms like Pressbooks, and the University of Arizona Libraries for negotiating their use for faculty at UArizona. I am especially grateful to the Center for University Education and Scholarship, who have funded this book’s migration to Pressbooks and its opening of authorship to students.

  How to read this book

  This “webbook” is currently hosted on Pressbooks. If it looks to you the way it does to me when I preview it, the menu – a stack of lines icon – at your upper left will drop down to show you the book’s major Parts, which can then be expanded with a + sign to show you the chapters within each part. The arrows at the bottom also help you navigate to the next chapter.

  Below is more information on Pressbooks if you need it.

  https://guide.pressbooks.com/chapter/what-is-a-webbook/

  

  You can learn the most about social media through this text if you perform, as you read, some critical self-reflection – that is, intense inward examination – of your own use of online social networking technologies. What do you do online, and why? Really? What makes that a good idea? Is it possible it’s not a good idea? Why does that process look as it does? Can you envision it working differently? I invite you to critically engage with the content covered in this book. To examine social media critically, you will need to challenge your own beliefs and practices, as well as social norms, institutions, corporations, and governments.

  about the questions in this ebook

  
    
      
        
          
            
              About each chapter’s Core Concepts
 
              This book contains a glossary of terms interspersed throughout the book and also listed at the bottom of specific chapters. However, memorization Please, think beyond the specific definitions given to the meanings of these concepts.

            

            
              About each chapter’s Core Questions
 
              
                
                  There are also questions in each chapter that will help you process what you are learning and express yourselves.

                  A. Qualitative questions are asked first at the bottom of each section.

                  Some of our qualitative questions prompt you to consider situations and stories from your own experiences with technologies. Users make sense of technologies personally, ideologically, and culturally. This does not mean youth or any other users are “digital natives,” as there is no such thing as a digital native! But the sense you make of technologies in your own familial and cultural ways is a valuable form of knowledge that belongs to you. Honor it by thinking seriously about the questions asking you to reflect on your tech lives.

                  Other qualitative questions at the bottom of these chapters ask you to think imaginatively. In these scenarios, you have the power to manipulate the past, the future, or both. Think deeply about social media decisions, their impacts, and your potential power in these.

                  B. Multiple-choice questions are also asked in the bottom of each chapter. Use these to test how well you have comprehended what you’ve read.

                

              

            

          

          about this edition of Humans R Social Media
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              The social media landscape changes so quickly, it’s wise to question whether any book on the subject can remain relevant. One answer to this wise question is that any book or knowledge source remains relevant longer when it’s dynamic, or embracing of continuous change. This Open Textbook edition of Humans R Social Media is a culmination of work by the iVoices Student Media Lab, funded by the Center for University Education and Scholarship, the College of Social and Behavioral Sciences, and the iSchool at the University of Arizona. The goal of iVoices is to integrate student voices including narratives and media into instruction about technologies, and – beginning in Fall 2022 – to broaden our understandings of youth and new media experiences through research and scholarship.

              

              Students hold extraordinary knowledge and experiences in our social media-saturated world, as I learned when I began inviting student perspectives in the Social Media and Ourselves podcast. Now, with iVoices running from 2020 through 2023, we are all in. Our student Media Lab workers help design assignments and train students in the large General Education course I teach, to produce media based on their experiences with technologies. Our team of iVoices interns training in Library and Information Science then carefully describes, tags, selects, and integrates student stories and media into the textbook. This edition you are reading now is the product of this extraordinary collaborative effort.

              

              I am thrilled to broaden this book to include more student stories and media, and just as thrilled that you are here to read and share it.

            

            
              [image: Thumbnail for the embedded element "Interview with Stephen Rains by Social Media and Ourselves"]
              A SoundCloud element has been excluded from this version of the text. You can view it online here: https://opentextbooks.library.arizona.edu/hrsm/?p=18

            

          

        

      

    

  

  
    
      
        
          
            
              
                
                  
                    
                      
                        
                          
                            
                              
                                
                                  
                                    
                                      outtake: on Integrating STUDENT CONTENT in CURRICULA
 Intern Experience with Student Content
 
                                      
                                        Audio: “My Experience with a Social Media Cleanse” …and a furry friend.

                                        
                                          
                                          An interactive H5P element has been excluded from this version of the text. You can view it online here:
https://opentextbooks.library.arizona.edu/hrsm/?p=18#h5p-86

                                        

                                        Integrating hundreds of stories into a textbook can be a tedious process, but sometimes, student stories like this one grab your attention.

                                        As part of the intern team in 2021, I was part of multiple phases of integration including tagging student media. I had been working for hours on tagging when I stumbled across this audio clip. Even though I love this story because it highlights how stepping away from social media can be as impactful as being on social media, it really made me smile for another reason.  Most of the audio disruption we get is a result of static noise or technical difficulties.  Imagine my laugh of surprise when I recognized the familiar sound of a cat purring! It made me so happy, I just had to share it with the other members of our team. It was such a special, endearing thing to find, we even made “cat purring” a tag in our tagging system.

                                        ~ Randi Baltzer, iVoices Intern, Spring 2021

                                        
                                          [image: Graphic of the Author]
                                        

                                        About the Author of this audio

                                        
                                          Noe Becerra is a student at the University of Arizona. He is studying business and plans to one day run a business of his own. He enjoys Golfing and hanging out with his friends – and, presumably, his cat.
 
                                        

                                         

                                      

                                    

                                     

                                  

                                

                              

                            

                          

                        

                      

                    

                  

                

              

            

          

          Enjoy Humans R Social Media. 

        

        Gratitude

        
          
            
          

          
            
              [image: Graphic of the author]
            
          

          

          
            Many thanks to the University of Arizona iSchool, College of Social and Behavioral Sciences, and Center for University Education and Scholarship, along with Ellen Dubinsky of UA Libraries, Amy Song of Pressbooks, our partners at UA Digital Learning, and especially to Open Pedagogy specialist Cheryl Cuillier of UA Libraries, for supporting this work and the project and labor behind it.

            Tremendous thanks also to the media lab students Maria José Garcia, Lizette Arias, Gabe Stultz, Jacquie Kuru, and Kathryn Millar for sharing their skills with our classes; to our invaluable TAs Ally Fripp and Sam Winn; to students in our classes; and to our excellent team of interns who worked tirelessly to integrate these student stories, including Randi Baltzer, Mario Villa, Jasmine Torrez, Crystal Brannon, Kaitlin Butler, Molly Ingram, Jenn Jones, Paige Carlson, and especially team lead Emily Gammons.

            My work in this book is dedicated to my son and daughter, whose navigation of social media today is a continuous inspiration; and to Andre Newman, a friend lost too soon. ~ Professor Diana Daly
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  Introduction

  
    [image: ]
    A protest in Philadelphia in May 2020 over the killing of George Floyd and systematic racism in US history.
  
  
    [image: ]
    A misguided but widely spread Facebook poll drumming up conspiracy theories about George Floyd, who was killed by Minneapolis police in May 2020.
  
  It’s June 2020. The streets host surging protests against systematic racism in the US, and polls show a majority of Americans in favor of the Black Lives Matter movement at the protests’ foundation. However, social media metrics show at least seven of the ten top trending posts on major social media platforms including Facebook and Twitter are highly critical of Black Lives Matter.

  The mismatch seems unusual, except we don’t need to look far back to see other serious misrepresentations of the social world on social networking platforms. Another example began in May 2020. Polls showed a majority of Americans trusting medical experts on coronavirus, agreeing with coronavirus-related restrictions, and in fear of going to work with the virus still spreading. Nonetheless, posts about government overreach and misinformation skeptical of the coronavirus threat were top trends on social media platforms including Twitter, Facebook, and even TikTok. Drummed up and networked through connecting with these posts, in the midst of lockdown people staged “Reopen protests” that are widely covered by the media (including this author).

  
    
      [image: ]
    
  

  
    It's time we stood together as one US. We did what you asked and flattened the curve and we lightened the load on hospitals. Protect those at high risk and let the rest of us start living life again. All jobs are essential. #ReOpenAmerica! #CoronaVirus#COVID

    — Joe Pags Pagliarulo (@JoeTalkShow) May 14, 2020

  

  
    


  These mismatches signal important and often forgotten factors that distort social media’s image of public life in America. Social media are not simply mirrors of society. Social media platforms, content, and algorithms influence societies and societies influence them, in continuous cooperation and struggle.

  Social media metrics and feeds today offer limitless data and indications of what society is expressing today, but the science on new media shows this data is systematically skewed. They may show us only what we want to see, over-represent the ideas of entities who pay more or game the system, under-represent social groundswells developing offline, and leave some people or ideas out altogether. While they may reflect some of what people are talking about, social media insights can be more like funhouse mirrors than clear reflections.

  
    [image: Cloud Gate mirror sculpture in Chicago]
    Social media can distort our understandings of society unless we understand its nature and design.
  
  While social media buzz does not simply mirror society, insights found on social media are not fully disconnected from real social life either. Understanding the nature and design behind the trends and even individual posts across social networking sites (SNS’s) can have great value in understanding networked communication, including impacts of social networking on social life, and human social influences on SNS’s. One goal of this book is to guide the reader and participant through these complex layers of understanding.

  A relationship of mutual influence

  How are we influenced by social media? How is social media influenced by us? And why have this book title represent humans as social media? The swirl of life immersed in social media begins and ends with ourselves as active human players in it. We produce social media content, we consume it, and we create and influence social media algorithms. Human practices and tendencies feed the systems that produce feeds for us in turn. In the end, our own careful human interpretation of these feeds will produce knowledge about the mutual influence humans and social media have on one another.

  
    
      
        
          
            
              
                
                  
                    
                      
                        
                          The explosion of social networking and Web 2.0 sites since the early 2000s gives us an opportunity to examine how we do everything – relationships, work, social life, politics, government, and even life itself – through social media. This can tempt us to the overwhelming conclusion that the study of social media means the study of everything, everywhere. Luckily, we can always return to the basics, beginning with what social media are by definition.

                          What are social media, really?

                          Consider the terminology. The term media is the plural form of medium, which is anything through which impressions or force are transmitted to affect things on the other side. Social describes the kind of media we are talking about, because they relate to people interacting. The term social media usually refers to digital technologies that help people interact. So it’s technically correct to write “Social media are [awesome, stupid, elemental, detrimental, whatever].” But it’s also ok if you write “Social media is [changing the world, turning my friends into zombies, etc]” because the singular form is in common usage. I will use the term “social media” as both plural and singular in this book.

                          This is the thing about social media: it is grounded in how people talk and behave, not in rules set by any authorities. Almost any standards at work in social media can be changed by users if enough of us start pushing against those standards. We create social media. Tech developers respond to us as they create software apps, also known as software platforms. Then we tweak their apps, using them in ways that developers never planned because these unforeseen uses fit our lifestyles. Or we choose other apps that fit us better. And then those developers respond to us again.

                          ​And yes, social media does influence us too. But it can be surprising how much of what we do online was in practice in our society before social media became “a thing,” and how societal and cultural phenomena independent of technologies weave their ways into our online behaviors. Unpacking these influences requires explorations of history and theories in communication, sociology, anthropology, economics, and political science.

                          
                            What is Social Media?
 Student Content
 
                            
                              Social Media: In my eyes

                              
                                
                              

                              
                                
                                An interactive H5P element has been excluded from this version of the text. You can view it online here:
https://opentextbooks.library.arizona.edu/hrsm/?p=22#h5p-65
                              

                              
                              
Music: “Be Positive” – Cjbeards, SoundCloud,  CC-BY.

                              What is Social Media? In reality, that question can be answered very quickly by most; by just saying “Oh you mean like instagram?” or “snapchat?”. But “social media” is much more than just “instagram and snapchat”; much more any of those apps.

                              To break it down more through my eyes, “social media” is an internet based application of social interaction, widely used by the entirety of the world as a virtual playground for getting ones feelings, thoughts, and ideas out to the public. This source of interaction is new to most, as it is constantly evolving into something more and more unfamiliar, just to become familiar to everyone once again so quickly. Constantly “refreshing”, both by the user and by the producer; allowing us to never get old of our new pocket sized virtual world.

                              When on any these social interacting platforms, you are constantly connected to other people using that same platform. These people could be your family, friends, celebrities, random people around the world or even now a days… dogs. These people pretty much can be anyone, and they all come together around you as the “public” of that platform; just like we have the public around us outside of social media. Except this public is much different than the one in the real world, as they are on the platform for only two specific reasons, to share their experiences and to watch other peoples. They are drawn to the daily doing of other peoples lives, and in specific, your life.

                              When you first create a profile on one of these social media platforms, you soon form a following out of people in this “public”. The “public” sees everything you put out onto this platform, and then uses what they see as a reflection of the type of person you really are. Because of this, people usually tend to form a specific persona on the platform they are using; as other people using this platform can only get an idea of who you are through what they see on your profile, and not who you are in person. This layout has multiple design flaws, as one can never truly tell who someone really is through what they see on their screen. It is simply impossible. Not only that, people allow this layout to take over their life.

                              Now this next part doesn’t apply to all using social media; but I feel as if it does to most. See with the power to produce any “impression” on anyone who views you by creating the “perfect you” or the “you” that you want to make as who people recognize you as is a dangerous thing. On social media, people will only post things that they want people to recognize them by, or only post things that fit the certain persona that they have displayed on their profile to their “public”. This is done because of the underlying obsession people have with virtual impressions. Impressions go hand and hand with public, as both are created by the same thing; the viewing of your virtual profile. Although impressions are something that you can’t see, it can sometimes be interpreted as something you can see, being “likes” and “comments” but these are simply just interactions, which is just a sub form of impressions. Impressions is much more of the “what if” question of social media, the “what if  *blank*  saw this?”

                              Impressions are all about the viewing of your profile, what people see and ultimately what people’s first “impression” is about you. With this people will become addicted with trying to create the ultimate persona for themselves on their social media profiles, in order to satisfy the “first impression” in which they want to receive. Some people do this without even realizing, and I am sure you do as well. Because no one just doesn’t care what they put out on social media, and if you, that just means you actually do care. As you’re creating that impression on the people who view your profile, whether you realize it or not.

                              So in the end, to answer the question, social media has no “true” definition. Sure you could categorize what could be defined as “social media”, but that doesn’t really answer the question. Theres no “key phrase” or “app”, that can truly define what social media is; as social media more relies on you to create that definition. For yourself and for everyone else around you within this “pocket sized virtual world”. So that now leaves us with a better question, “what is social media to you?”

                               

                              
                                [image: Graphic of the author]
                              

                              About the author

                              
                                
                                  My name is Cameron Monteferrante, I am from Scottsdale, Arizona and when writing this I was a first semester freshman here at the University of Arizona. I am a Pre-Business Major, and plan to go into the marketing field at the end of the road!

                                

                              

                               

                               

                            

                          

                           

                          
                            
                              Is this digital? Is this even new?
                            
                          

                          
                            
                              
                                [image: ]
                              
                            

                            Human behavior today can appear utterly transformed by digital technologies. When we look more closely, there are many moments today that echo behaviors of the past before digital technology played a key role. And there are many societal changes that have a variety of causes, some playing much larger roles than technology. Still, people love to claim that a technology has transformed society, perhaps because they benefit from the claim, or because it makes changing the world look easy with the proper tools. It isn’t.

                            The impacts of social media in our world are complicated. Misunderstandings around these technological platforms and practices in our world are common outcomes of flawed thinking or fallacies about this new force in our lives. In this section, we will break down some of these fallacies behind simplistic and exaggerated claims about social media in our world.

                            Utopian and dystopian thinking are among the most fallacies in thinking around social media. We are all familiar with utopian visions of social media – as though entering the golden gates of social media means leaving behind all the troubled communication practices that came before. A utopia is an idealized or perfect imaginary view of society. The utopian view sometimes imagines social media as a miracle disconnected from all prior human communication; other times, social media represents a more evolved social media world, where we have moved beyond all bias. The media theorist Clay Shirky conjures utopias as he describes social media’s effects on how we organize, as though they might connect everyone in the world. He is a great speaker; when I listen to him I feel comforted by the humming machines watching over us, extending our powers with God-like equanimity.

                            
                              [image: Thumbnail for the embedded element "new world order dystopia society"]
                              A YouTube element has been excluded from this version of the text. You can view it online here: https://opentextbooks.library.arizona.edu/hrsm/?p=22

                            

                            Conversely, it is also common to find social media use viewed as the downfall of society – a dystopia, or imagined society where everything is terrible. The increasing reliance of our society on social media for everyday communications looks nightmarish to some. Teens never look up from their phones. Computers make life-or-death decisions or at least remove humans from making them. Our brains are rewiring to cut out human emotions like compassion as we become robotically trained to pursue likes and connect with people we never see. Such dystopian thinking can make people jump to conclusions, and even deploy data and scientific research as hasty “proof” of their extreme conclusions, leading to moral panics or fears spread among many people about a threat to society at large.

                          

                          Technological determinism is among the broadest fallacies around social media use. Technological determinism is the belief that technologies are fully responsible for grand shifts in our world, instead of acknowledging the more complicated interplay of forces behind the phenomenon in question. While social media technologies have enormous effects on our lives, human cultural and societal factors are usually also at play. The following are two claims about social media that exemplify technological determinism and explanation of their more complicated realities.

                          
                            Claim: Twitter “made” the Arab Spring
                          

                          Misunderstandings about the Arab Spring, an explosion of protests against governments in the Middle East in 2011. Contrary to many claims in the media, Twitter was not responsible for the Arab Spring. Twitter was an important tool there, but relationships sustained in face-to-face interaction, and old-fashioned protest in public spaces like Tahrir Square, were the foundations of the Arab Spring, as researcher Paulo Gerbaudo found and presented in his 2012 book Tweets and the Streets. Zeynep Tufecki’s research in the Middle East and in activist movements with online components has also found that while speed and ease were benefits of organizing movements online, toppling regimes as protestors in the Arab Spring accomplished required substantial offline interaction including countless cups of tea. Video footage from the Egyptian protests in media including the song lyrics and music video #Jan2 reveal intensely organized physical encounters.

                          
                            [image: Thumbnail for the embedded element "#Jan25 Egypt - Omar Offendum, The Narcicyst, Freeway, Ayah, Amir Sulaiman (Prod. by Sami Matar)"]
                            A YouTube element has been excluded from this version of the text. You can view it online here: https://opentextbooks.library.arizona.edu/hrsm/?p=22

                          

                          
                            Claim: Youth are addicted to social media, and this is a new phenomenon
 
                          

                          Today’s North American teenagers choose to spend much more of their time with friends online, according to Pew Research Center, while past generations socialized more in person. However, there are many factors responsible for this other than today’s ubiquity of digital technologies. One factor is that youth are not allowed to be out as much as they once were. Today’s youth deal with parents who hover more closely and give them less freedom in public spaces than their parents were given themselves, and curfews and other restrictions remind teens that they are unwelcome in public spaces. For her 2014 book It’s Complicated, danah boyd conducted qualitative research, including interviews with teens and observations of their homes and neighborhoods. She found that teens were responding through social media use to physical restrictions on their movement, pursuing social relationships in their homes, online.

                          To understand the human condition in a digital era, we must critically consider claims of human transformation by and revolution through digital technologies. In other words, it is important to study what social media are actually doing in our world, as opposed to human assumptions, hopes, and fears about them.

                          Rely on the science you understand

                          Scientific research is a crucial tool for understanding any phenomenon in our world, yet the scientific methodology behind many claims around social media is misleading or poorly understood by those spreading it. Here is an example: claims that social media is ruining people’s brains are often based on interpreted neuroscience from entities like the UCLA Brain Mapping Center to support these arguments. Yet neuroscientific findings require some understanding of neuroscience and a critical approach; without these, researchers have found that neuroscientific findings can be used to add support to any claim, regardless of truth. Many turn to neuroscience when they want to add weight to their beliefs about social media, but too often that weight comes at the cost of validity and accuracy.

                          It is important to learn the ways these media really impact how we communicate and behave, but we can achieve considerable new understanding by using observations and conversations or interviews as human research instruments – this is the practice of qualitative inquiry or qualitative research. We can ask ourselves and those in our lives how social media shapes our world, and pursue the answers through looking, listening, and carefully interpreting. What can we learn about this new world of communication by simply sharing our stories and impressions of our behavior with social media in our lives? When we collect these accounts and analyze across them for themes – that is, when we examine social media and ourselves using qualitative inquiry – we may not feel the need for neuroscience to confirm our new knowledge.

                          Infinite data, limited information bridges, and rare knowledge

                          Even if claims around today’s technological “revolution” may be overblown, our minds and information practices are certainly changing as we use social networking sites. Among the starkest of these changes is in how we deal with ways of knowing about our world, through concepts in the discipline of Information. To understand societal changes in which social media plays a role, it is best to first understand the concepts of data, information, and knowledge. Think of data as raw material in the world of ideas and information concepts: a list of millions of likes on Instagram. A glimpse of a scene you see walking down the street but do not yet fully understand. Information is the bridge to making meaning from that data:  a research article interpreting findings from a study, or a newspaper article making sense of observed phenomena such. Knowledge is what we should ideally do with information. We synthesize the information by considering it in our minds among all of our understandings of and experiences in the world, in order to truly know it as knowledge. The scene you saw on the street may be explained by the newspaper article you read. However, you may also realize from your own experience including conversations with friends around the topic that the newspaper article author presented a biased view of what you saw, or that you understand things about the scene now than the newspaper author did not.

                          The web allows us to take in limitless new data from many sources, and to seek out information to make sense of that data – although this will not always be good information. With so many streams of information coming in, we have trouble carefully forming knowledge, that deep sense of all we learn. Knowledge is both the most important and the most ignored stage of knowing in the digital age. In this interview for the podcast Hidden Brain, computer scientist Cal Newport describes deep work , or the act of sustained thinking and creation, as one of the few forms of human labor that computers cannot easily replace. Newport also discusses deep work in this Ted Talk.

                          Digital systems such as computers present us with a lot of new data points, such as pulling keywords from Twitter posts. Computers can sometimes even transform these data points into knowledge, such as by combining keywords from Twitter posts into news stories automatically emailed to you. However, to process what publics express on Twitter in the most valuable ways, posts must be studied critically – are they bots? Are they deceptive? – and carefully – what is the history behind this trend? What are the unseen forces shaping it? Journalists and analysts and many other interpreting forces online can help us make sense of this data as information, but can we trust them? Is the information true, and are their other ways of interpreting these findings that we should also seek to understand? Most importantly, what do we really know about this situation that can serve us moving forward? How can it be applied to more broadly explain phenomena in the world or predict interactions in our world?

                          Computers cannot create knowledge in the way it is conceptualized here, and they may never be capable of doing so. Humans can, but only if we just give ourselves time to think, study, question, and theorize. Knowledge requires processing across multiple sources of information to create new ideas.

                          In short, we are in an Information Age in which human knowledge is growing rarer, even as data and information proliferate. Your own knowledge must come through you. This is why in this book you will be asked to reflect on your own experiences, stories, and visions around social technologies. This will not only help you to understand how social media is impacting you; it will help shed light on a world that is often broadcast, yet little understood.

                        

                        
                          Core Concepts
 
                          
                            
                              fallacies
                            

                            types of flawed thinking including utopian and dystopian ideas and technological determinism

                            utopia
 an idealized or perfect imaginary view of society

                            dystopia
 an imagined society where everything is terrible

                            technological determinism
 the belief that technologies are fully responsible for grand shifts in our world, instead of acknowledging the more complicated interplay of forces behind the phenomenon in question

                            Arab Spring
 an explosion of protests against governments in the Middle East in 2011

                            qualitative inquiry (or qualitative research)
 using observations and conversations or interviews as human research instruments

                            data
 raw material in the world of ideas and information concepts: A list of millions of likes on Instagram, with little understanding yet applied

                            information
 the bridge to making meaning from data, such as a research article interpreting findings from a study, or a newspaper article making sense of observed phenomena

                            knowledge
 the outcome of synthesizing information by considering it in our minds among all of our understandings of and experiences in the world

                            deep work 
 computer scientist Cal Newport’s term for the very human act of sustained thinking and creation

                          

                        

                        
                          Core Questions
 
                          
                            A. Questions for qualitative thought:

                            
                              	Write about a phenomenon you experience that you feel is distorted by its representation in media including social media. How do you know what you know about this phenomenon? If you can find information sources to support your understanding of it, cite or otherwise refer to them, and explain. If not, envision what information source[s] you could create based on your knowledge of the phenomenon.

                              	Create a concept map of data, information, and knowledge you would consider to respond to the question above.

                              	Consider a belief you encounter commonly that is rooted in one of the fallacies described in this chapter. Describe the belief and link to or cite an example of the flawed thinking, and identify the type of flawed thinking it is. Then, refute it.

                            

                            B. Review: Which is the best answer?

                            
                              
                            

                            
                              
                              An interactive H5P element has been excluded from this version of the text. You can view it online here:
https://opentextbooks.library.arizona.edu/hrsm/?p=22#h5p-1
                            

                            
                            

                              
                            

                            
                              
                              An interactive H5P element has been excluded from this version of the text. You can view it online here:
https://opentextbooks.library.arizona.edu/hrsm/?p=22#h5p-2
                            

                            
                            

                              
                            

                            
                              
                              An interactive H5P element has been excluded from this version of the text. You can view it online here:
https://opentextbooks.library.arizona.edu/hrsm/?p=22#h5p-3
                            

                            
                            

                              
                            

                            
                              
                              An interactive H5P element has been excluded from this version of the text. You can view it online here:
https://opentextbooks.library.arizona.edu/hrsm/?p=22#h5p-4
                            

                            
                          


                        

                      

                    

                     

                    
                      
                        Related Content

                         

                        
                          Hear It: How Facebook is undermining ‘Black Lives Matter
 
                          
                            
                              Listen to / read the transcript of this 27-minute episode of the podcast The Daily, “How Facebook is undermining ‘Black Lives Matter‘”. Then consider: What were your experiences around the summer 2020 Black Lives Matter protests, online and offline? Identify examples of data and information sources about them you have been exposed to, and ultimately, how your own knowledge about the protests was formed. Finally,  consolidate your knowledge of the summer 2020 Black Lives Matter movement into one “finding,” or statement describing what you know about them.
 
                            

                          

                        

                         

                        
                          Consider It: Online qualitative inquiry on the “Reopen” Protests
 
                          
                            
                              In April 2020, shortly after the threat of coronavirus transmission led to the shutdown of many US businesses, protests ensued. I was invited to use qualitative online research to help people understand the demands of “Reopen” protestors. Read this article and then consider these questions.
 
                            

                            
                              	How did I perform this online qualitative inquiry? Describe the process in your own words based on what I wrote.

                              	Write a summary of your knowledge today about the “Reopen” protests. Include what you learned from the article as well as other data and information sources and your knowledge and experiences. Consider especially truths you know about the world around these protests at this time that are not included in this article.

                              	This article is information for you, but I wrote it based on my knowledge. Draw a concept map of the data and information that go into your knowledge of the “Reopen” protests today.

                            

                            What are the ‘reopen’ protesters really saying?

                            
                              [image: image]
                              Protesters in Harrisburg, Pennsylvania, on April 20 call for the governor to lift restrictions meant to help combat the spread of the coronavirus.
 AP Photo/Matt Slocum
                            
                            Diana Daly, University of Arizona

                            The “anti-lockdown” and #Reopen protests in the U.S. have powerful and secretive backers, but there are real Americans on the streets expressing their opinions.

                            As an ethnographer – someone who studies cultural participation – I’m interested in who those Americans are, and why they’re upset.

                            I spent the last week in what you might call an online road trip, studying 30 posts of protest footage from events in 15 cities. I found some shared themes, which don’t fit well with popular narratives about these protests.

                            
                              
                                Protesters object to handouts, but want work.
                              
                            
                            1. Poverty is taboo, but work is ‘essential’

                            Despite the economic toll the lockdowns are taking on America’s poor, no protesters put their own poverty on display, such as posting signs asking for help.

                            Instead, they held signs with more general language, like “Poverty Kills,” or expressed concerns like the restaurateur in Phoenix, Arizona, who told a passing videographer he was worried about his 121 “suffering, devastated” employees.

                            Their messages made clear that they didn’t want to ask for a handout or charity – but they were asking to be allowed to work. Protesters across many states asserted their work – or even all work – was “essential.”

                            In one video from an “Operation Gridlock” protest in Lansing, Michigan, where activists planned to block traffic, a protester filmed out the window of his car when he drove past a sign saying “Give me work not money.” The protester himself called out in approval, “Give me work not money, I hear that!”

                            A young man at an Olympia, Washington, event described work as a source not only of money but identity: “I wanna go back to work! That pride that you feel every day when you go home from work? That’s like nothing that can … be taken.”

                            Protest signs in Denver, Colorado, included the plaintive “I want my career back” and the entrepreneurial “Dogs Need Groomers.”

                            
                              
                                [image: ]
                              
                              Outside the Missouri Capitol on April 21, some protesters wore masks – though others didn’t.
 AP Photo/Jeff Roberson
                            
                            2. The threat of the virus is serious

                            Despite alarming news reports that protesters were ignoring social distancing, many of the protesters observed safety guidelines. Photos showed at least some people wearing masks. A TikTok video recruiting participants for Michigan’s Operation Gridlock encouraged protesters to be safe; drone footage shows that most participants at the state capitol stayed in their cars, away from other people.

                            Protesters’ signs didn’t really downplay the threat of the virus, but rather compared it with potential harm from the lockdown. For instance, a sign in Denver was headed “Trading Lives” and featured a scale with virus deaths on one side, with unemployment, suicide and homelessness on the other.

                            
                              
                                Protesters in cars are, in general, observing social distancing guidelines.
                              
                            
                            3. Anti-science displays are on the fringe

                            There were protesters at several rallies who wore anti-vaccination T-shirts and held signs suggesting they don’t trust public health experts and scientists.

                            But only one protest was dominated by that theme. At that one, on April 18 in Austin, Texas, hundreds of attendees chanted “Fire Fauci!” referring to Dr. Anthony Fauci, director of the National Institute of Allergy and Infectious Diseases, who has been a frequent public face of the federal government’s efforts to fight the virus. That was also the rally where right-wing radio host Alex Jones, who runs a conspiracy-theory website, drove around in a truck egging on attendees’ chants through a megaphone.

                            At the other events, it appeared protesters had been expecting higher numbers of infections than actually happened. Rather than seeing that as evidence of the success of social distancing, they seemed to interpret this as saying the science was no longer valid. “The models were wrong” was on more than one sign, suggesting protesters had paid attention to the scientific models at first but had come to believe the disease’s seriousness had been exaggerated.

                            
                              
                                Idahoans rally to fight the outbreak’s effects in ways they have dealt with more familiar problems.
                              
                            
                            4. People want to fight the virus in familiar ways

                            Even when protesters acknowledged the threat of the virus, few of them were calling for medical experts to provide the solution. I saw none of the demonstrators calling for more widespread testing, for instance.

                            When they did express concern, protest signs coupled it with a desire to fight the contagion. In Boise, Idaho, one sign read “Freedom over Fear.” In Denver, one said “Don’t let your mask be your muzzle.”

                            However, the protesters wanted to fight the virus in ways that were more familiar to them and, perhaps, more empowering: In Harrisburg, Pennsylvania, a giant green truck had “Jesus is my vaccine” scrawled on its side.

                            Some protesters demanded governments allow people to make their own decisions, and even displayed the pro-choice slogan “My Body My Choice.” Others showed up with guns. One man in Frankfort, Kentucky, blew a shofar, a Jewish religious instrument made from a ram’s horn blown at the start of a battle.

                            
                              
                                [image: ]
                              
                              Armed protesters were among the crowd in Michigan on April 30.
 Jeff Kowalsky/AFP via Getty Images
                            
                            5. ‘Tyranny’ depends on who governs, not how

                            In many of the events across different states, protesters objected to what they called “tyranny,” and held up the Revolution-era “Don’t Tread On Me” Gadsden flag to symbolize their resistance to government rules. They were not objecting to President Donald Trump’s April 13 declaration that, as president, his “authority is total” over the nation.

                            Instead they were objecting to governors’ lockdown rules, which they highlighted as overreaching their power. Many protesters likened the government’s behavior to Nazis, with protesters adding “Heil” before Democratic governors’ names.

                            No male governor was targeted as viciously and overtly as female Michigan Gov. Gretchen Whitmer. A widely circulated poster depicted her dressed as Adolf Hitler, giving a Nazi salute beside a swastika. Other demonstrators talked about Whitmer as though she were mothering them instead of governing them, like one who insisted, “We’re not her children!”

                            
                              
                                Michigan protesters speak out about their concerns.
                              
                            
                            6. Race is a factor

                            One clearly visible theme in the #Reopen protests is how white the attendees are – but not just in terms of their own race. Their compassion also seemed limited to fellow white people. None that I saw were calling attention to the fact that the coronavirus doesn’t hit all populations equally: Blacks and other racial minorities had less access to high-quality health care before the outbreak, and as a result are less healthy and less able to fight off the virus when it strikes.

                            There was overt racism toward the Chinese, too, echoing words of the president and other political leaders, as on the Jefferson City, Missouri, sign that read “Tyranny is spreading faster than the China virus.”

                            
                              
                                There’s potential for a wider movement.
                              
                            
                            7. Divided and distanced, is it a movement?

                            Most protesters did not refer to these protests as a movement. I found just one video offering a vision that they could form one. In that livestream from Operation Gridlock, at one point the videographer shouted, “‘merica!”

                            Then, his unseen companion replied in a meditative tone about the potential he saw on that road: “Together we’re strong, divided we’re weak. That’s the establishment’s biggest fear, for the people to get together and not be divided. … That’s what they fear the most. Because we have the power.” It was not clear if those people with the power included the much greater number of people across America who were sheltered in place.

                            [You need to understand the coronavirus pandemic, and we can help.Read The Conversation’s newsletter.][image: image]

                            Diana Daly, Assistant Professor of Information, University of Arizona

                            This article is republished from The Conversation under a Creative Commons license. Read the original article.
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Identity
Identity, once an elusive concept, is now expressed constantly online.



  
  
    
      
        
          
            
              
                
                  
                    
                      
                        
                          We introduced this book with me. Now we move on to you – all of you, through whom culture passes and takes new shape. You are a huge part of social media – but what are the factors that come together to make you into you? Identity is an iteration of the self that links individuals with how they are perceived by others. Identity combines how you see yourself and how others see you, in an endless riff that becomes your positioning in publics and in the world.

                          
                            ANONYMOUS TRASH TALKING
 Student Content
 
                            
                              My personal knowledge of social media

                              
                                
                              

                              
                                
                                An interactive H5P element has been excluded from this version of the text. You can view it online here:
https://opentextbooks.library.arizona.edu/hrsm/?p=29#h5p-62
                              

                              
                              
When it comes to my knowledge of online culture it only amounts to the online gaming community. Growing up my parents didn’t allow me to have social apps until middle school. However by then I was never interested in social media since I was able to interact with my friend by using my PlayStation Party. All through high school I would hang out with my friend playing online games like Minecraft, Rainbow Six Siege, and most Call of Duty’s.

                              What was hard for me was that whenever I meet new friends that would ask for my Snapchat or Facebook. Having to tell people that I didn’t make me feel awkward. I did not want them to believe that I just did not want to give it to them. Eventually after taking this class I decided that it was time for me to spread my social media presence by getting the other accounts.

                              Even though I got the app I made sure that I was careful of what I post and what my name is attached to. Many of my accounts don’t have my name attached to it. I know myself that one day I would slip up and post something bad.

                              I don’t regret not having social media apps since PlayStation party chat and game chat. These game chats taught me a lot. The most important was to develop thick skin over time. One thing that many games have is a toxic environment that I learn to love.

                              Anyone new to this community may struggle to understand the enjoyment of trash talking. Terms that can be thrown around can be like simp, trash, or garbage. These might not be that bad, however these are the words I consider safe
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Old to New Media
Social media have evolved through human cultural practices along with technological affordances.



  
  
    may we have your attention: first social media experiences
 
 Student Content, Fall 2020
 
    
      At what age should a child have social media?

      In today’s society it is impossible to go out in public, and not see someone looking down at their phones. Our phones are the first thing we look at in the morning, and the last at night. We have become so glued to them, it can be difficult to hold a simple conversation. We even use our phones for the sole purpose of not having to interact with others in public. When we use our phones out in public just to avoid conversing with other people we are not only being very anti social, but we are practicing civil inattention. Everyone always says it’s teens who use their phones the most, and maybe that’s true, but why is that the case? Is it because we have more social media accounts, or more followers? Or is it because we choose to use our phones to distract us from the real world? I believe this is true for a number of reasons but the main one being, we’ve never known any different.

      iPhones were first released when today’s teens were very young, and many of us acquired our first phone before we even hit our teenage years. It seems kids today are on social media at a much younger age, and now even elementary school kids have cell phones. The childhood experience is so different from what it used to be, but now so is the normal adulthood experience. Before iPhones we all had to get our news from broadcast media, and now we check our social media for updates on the world.

      So what age is too young for a social media presence? I interviewed a Freshman at The University of Arizona to share her first experiences with social media, and get her take on how young is too young.

      Amara (a pseudonym) is 18 years old, and has an iPhone just like every other college student her age, but the difference between her, and many other of these students is that she didn’t even have a phone until she was 16 in her Sophomore year of high school. Amara’s parents were very strict about phones and didn’t want their only child active on social media at such a young age, and since the only phone she wanted was an iphone, where it is extremely easy to access social media, she was not allowed a phone until she turned 16. This was difficult for Amara for a few reasons, the first being she couldn’t contact her parents after school when they needed to pick her up, she couldn’t talk to her friends outside of school, and she always felt very out of the loop. Vine was very big the year all of Amara’s friends started getting phones and when they would all talk about the latest videos she couldn’t participate in any of the conversations. Amara’s parents valued their young daughter’s privacy over her social life, and at the time this upset Amara very much, but now as she’s older she feels happy that she had different experiences than her classmates.

      While other kids talked only through their phones, Amara had to meet up with her friends in person, and she had to have the childhood experiences her classmates never would. She played outside, and did normal kids stuff. This is why I believe that parents should wait as long as possible to get their kids phones, because every child should have those experiences of making plans with friend’s in person, and playing together outside of school. Kids need the experience of being kids, before they should have any presence on social media. Amara’s parents were also worried of any harm that may have come to their daughter if she had had a phone at a younger age. Cyberbullying is so common, and it is so easy for kids to be mean behind a screen. Younger kids especially think it’s ok to say hurtful things over the phone because they can’t see the other person, so they think it’s no big deal. Kids should not be active on social media until they are mature enough to use it properly. Kids should enjoy their childhood while it lasts, and then enjoy all the good of social media when they are old enough to appreciate it.

      
        [image: Graphic of the author]
      

      About the Author

      
        
          
            May Otzen is a student at the University of Arizona. She spends her days watching Netflix, and using various social media apps like Instagram, Tik Tok, and Snapchat. She loves spending time with her friends, and playing with her cat, Bruce.
          

          

	Privacy and Publics -- Humans R Social Media – Open Textbook Edition
	
	

		




3
Privacy and Publics
Online norms around privacy are dynamic, and stakes are high.



  
  When you use social media, who are you communicating with? And who else is paying attention? This chapter is about producing, consuming, and controlling online content. It’s also about the data, cultural norms, and terms of service that you create, accept, and influence.

  
    
      Not “the public” – They’re publics, and they’re networked
    
  

  Let’s go back to that ampitheater in Chapter 2. We envisioned an athlete on the ground, spewing insults about her opponent. (Yes, there were women athletes and gladiators in Ancient Rome.) I imagine the athlete shouting, “I say before the public that my opponent has the stench of a lowlife latrine!” And we have a mass of spectators roaring in approval, disapproval, excitement, laughter.

  
    
      
        [image: Statue of female gladiator performing for one or more publics in Ancient Rome]
        Statue of woman gladiator performing for one or more publics in Ancient Rome
      
    

  

  That mass of spectators is a public. The definition of a public is complicated (see danah boyd, It’s Complicated pp 8-9). But for simplicity’s sake I define a public as “people paying sustained attention to the same thing at the same time.”

  When the gladiator calls the mass of spectators “the public” it deepens the effect of her insult to suggest that “everyone in the world” is watching. Although it is imaginary, “the public” is a powerful idea or “construct” that people refer to when they want to add emphasis to the effects of one-to-many speech. But really, there is no “the public.” There is never a moment when everyone in the world is paying sustained attention to the same thing at the same time. There only are various publics, overlapping each other, with one person potentially sharing in or with many different publics.

  If you use social media, you interact with many publics that are connected to one another through you and likely through many others. Publics that intersect and connect online are “networked publics” (pg. 8.) In the terminology of social network analysis, whenever an individual connects two networked publics (or any two entities, such as two other people), that connector is called a bridge. Think about the publics you form a bridge between. How are you uniquely placed to spread information across multiple publics by forming bridges between and among them?

  Bridging information between publics can be exciting, and controversial. Networked publics really work each other up, forming opinions, practices, and norms together. And they occasionally get in fights in the stands, clubbing each other with ancient Roman hot dogs and Syrian tabouleh.

  
    Different Cultural Publics
 Student Content, Fall 2020
 
    
      Social Media Based on Culture

      
        
        An interactive H5P element has been excluded from this version of the text. You can view it online here:
https://opentextbooks.library.arizona.edu/hrsm/?p=42#h5p-70
      

      Everyone has different perspectives and experiences on social media. These different perspectives and experiences mainly depend on the different traits that identify you and make you who you are. Such as being raised in a different place, having different cultures, different hobbies, and who you interact with on a daily basis.

      I was born in Chile and recently just moved to the United States five years ago. Being from somewhere else really expands your knowledge on everything, since you are surrounded by specific communities. In the five years that I have been here I have noticed that individuals here have a different perspective about social media and several different topics.

      I have had the amazing experience of being able to understand and put myself in someone else’s shoes when it comes to social media. The fact that I am foreign gives me the opportunity to look at social media in a different way. I grew up with technology since I was little. I got my first phone around 10 and then I was introduced to different platforms. What really surprised me when I moved to the United States is that people here were more attached to their phones and their instagram pages, or snapchat or other apps.

      I grew up with people posting things on their social media that were simple, you could see that the person posting that did not put much thought into it and just wanted to show what their real interests were. Now individuals spend hours and hours checking what they are going to post concerned about what others will say. This makes me think that others take what others say under consideration too much instead of just being themselves.

      My social media page differs on several things from those of my friends that I made here. Since I am Hispanic, I have different interests and also use other platforms more than others. For example, people here use snapchat a lot more than instagram, however I use instagram more because I am still connected to my friends and family that live all the way across the world and they do not use snapchat anymore.

      Something else that I have noticed that social media here is different than from where I am from is that people cyber bullying here is a much bigger thing that in a Hispanic country. That is the reason why people worry too much about what they are posting and what others will think of them when they see who they really are and what their real interests are. However people should not be afraid of what others say and then they would have a better experience when it comes to technology. People could see all your real talents and maybe one day be recognized for that.

      I think I have showed my friends here the difference in social media and they see how people in other countries relate to social media compared to here. Even though there are some differences on how people express themselves on the different platforms, most teenagers still are way too worried on what others think about them and that is something I have brought to everyone’s attention here.

      Even though people have different backgrounds and perspectives on things when it comes to life and publishing it on social media, at the end of the day we are all trying to show others who we are.

      
        [image: Graphic of the author]
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Algorithms
Invisible, Irreversible, and Infinite



  
  
    
      
        
          
            
              
                
                  
                    
                      Nearly any software platform you use performs its work based on algorithms, which enable it to make rapid decisions and respond predictably to stimuli. An algorithm is a step-by-step set of instructions for getting something done, whether that something is making a decision, solving a problem, or getting from point A to point B (or point Z). In this chapter, we will look into how computing algorithms work, who tends to create them, and how that affects their outcomes. We will also consider whether certain algorithms should be used at all.

                      
                        (Anti-)Social Media Algorithms
 Student Content, Fall 2020
 
                        
                          Social Media During School

                          
                            
                              barriered SMP's: A platform where it is relatively difficult to maintain a viewership compared to, say, something like Instagram
                            

                            
                              hookability: ease at which one can go from one piece of media to the next, on the same platform
                            

                            
                              branchability: the degree of freedom one has to go from one piece of media to the next while doing the least physical work possible. example: the suggested videos on youtube (not
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Equity



  
  
    
      
        
          
            This is a special chapter devoted to a selection of activist causes to improve the lives of women. We look closely at two online movements outside of the US, one in each hemisphere. Both integrate the global and the local; both work to liberate women from systematic violence. Then we look at a few movements in the US.

            But first let’s briefly broaden our lens to online activism in general.

            
              
              
                
                  [image: Women protesing]
                  Passionate public protests: Many protests for women’s rights use the publics of the web to expose private worlds of violence, enacted behind closed doors and silenced with shame. ​
                
              

            

            In the following chapter, we will discuss five strategies evident in creative online activist movements today, including speed, visuals, performances, inclusiveness, and masked leadership. These five strategies can be found in many gender-focused online movements as well. But from my perspective, what is salient – what stands out – about women’s movements are the ways the internet is used to enable public conversation around topics previously kept private. Social media in particular affords exposure, the affordance of social media to draw matters society guards as private into the public sphere.

            ​People who identify as “men” and people who identify as “women” have lived in the same neighborhoods and households across cultures and time periods. This quality makes gender relationships and activism distinct among activist movements. Issues that arise between groups of different ethnicities, races, and classes are often clearly expressed out in the open; but gender issues are not expressed as openly. Because men and women co-exist so closely in every community, issues between people of different gender identities tend to leak out in whispers and remain more hidden.

            
              
                Women as a gender identity: A disclaimer
              
            

            In order to look closely at two important online movements for women, I have had to exclude many other movements, moments, and identities from this chapter. The premise of the chapter admittedly works against complex understandings of gender, by presenting “women” as a fixed identity group. My goal in chapters 5 and 6 is to give you a selection of histories, tools, and examples to help you understand online activist movements.

            As the Wikipedia page on gender reflects, a deep understanding of gender and sexuality must also consider where the boundaries between genders come from and what is left unspoken when we rely on binary gender categories. Movements for the rights of transgender women have evolved within, alongside, and sometimes in response to movements by cisgender women, but these histories are often collapsed into a single narrative. I encourage you to explore and analyze these complex histories with the tools we will discuss in chapters 5 and 6.

            
              Challenging gender norms: a examination of an androgynous social media influencer
 Student Content
 
              
                
                  [image: Thumbnail for the embedded element "proj 5 ESOC"]
                  A YouTube element has been excluded from this version of the text. You can view it online here: https://opentextbooks.library.arizona.edu/hrsm/?p=57

                

                I decided to take a look at a public figure, and that public figure is Jeffree Star. I chose to examine Jeffree’s instagram account for qualitative observation because in the influencer and social media culture, he is a very controversial and interesting figure to observe.

                As I explained in my video and to give a little background, Jeffree Star is one of the biggest Youtubers of our time, as he has 17.1 million subscribers. Not only does he have a ton of Youtube subscribers, he has almost 15 million followers on Instagram as well. It’s compelling to check out his instagram feed…when you have a lot of followers, a lot of opinion and judgement comes with the territory. You are constantly on display. Some people are crazy about him, and some hate him to the core. I think it’s both important and fascinating to see everyone’s beliefs on such a well known social media figure.

                Jeffree Star provides makeup tutorials while promoting his own makeup line and accessories. He films his famous youtube debriefs about on-trend beauty looks and makeup. He has built an empire and gotten very wealthy in the process! Part of his appeal is his dramatic look, the self expression, his outrageous remarks, and the sometimes offensive images he uses. On a variety of topics, Jeffree seems completely comfortable giving his precise and very blunt opinions. Sometimes the comments are crazy and even racist in nature. The man has no filter whatsoever, and is apparently not concerned with backlash or hateful comments from anyone, as he continues to say and do ridiculous things that frequently gets him cancelled from his channel. Not only does him to do and say as he pleases, but he is consistently caught in the midst of crazy drama, leading some to believe the whole persona is made up and attention-seeking. I would say I consider him as more of a “lone wolf” in the influencer industry because of his narcissistic, yet 