
PRINCIPLES  OF 
MARKETING

Principles of Marketing teaches the experience and process of actually doing marketing—not just 

the vocabulary.  It carries five dominant themes throughout in order to expose students to marketing 

in today’s environment: Service dominant logic, sustainability, ethics and social responsibility, global 

coverage, and metrics. NOTE: This book was updated on January 20, 2017. Any reviews posted before this 

date are based on the older edition of this textbook.

This cover was adapted by eCampusOntario. eCampusOntario is a non profit organization funded by the 

 government of Ontario. Visit OpenLibrary.eCampusOntario.ca to learn more.

Cover image: Stocksnap (https://pixabay.com/photo-2590023/) is used under CC0 (https://creativecommons.org/

publicdomain/zero/1.0/)
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